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Michiel Bakker, Google Food Director 
 
Michiel Bakker is an international Food & Beverage professional with over 23 years of 
global experience in food and beverage operations, creating and building out 
partnerships, hotel F&B development and openings, as well as general hotel, service and 
food & beverages operations. 
As the Director of Global Food Services (based in Mountain View, CA) Bakker leads 
Google’s world-renowned Food program, supporting all food service related activities 
and initiatives for Google’s global community. Bakker’s focus areas include developing 
new insights and evidence in how food experiences can enable individuals and teams to 
be their best short and long term, and developing internal and external global 
partnerships to explore and tackle the challenges and opportunities in the broader food 
systems. 
Prior to joining Google, Michiel spent 17 great years with Starwood Hotels & Resorts 

Worldwide Inc. in various roles. Most recently, he led Starwood’s Food and Beverage in Europe, Africa and the Middle East where 
he drove operations and guided growth and development. Prior to that, he co-lead Starwood’s F&B efforts in its North American 
Division and was for many years the F&B leader for Starwood’s New builds and transitions team. 
Michiel holds a Bachelor of Business Administration degree from the Hotel Management School Maastricht (The Netherlands), a 
MBA from the University of Bradford (United Kingdom), a Master’s of Hospitality Administration degree from the University of Nevada, 
Las Vegas (USA) and a Master’s degree in Real Estate and Construction Management at the University of Denver, Colorado (USA). 
Together with his wife Nicolette, Michiel is raising his two sons (Brian and Andrew) in sunny Los Gatos, California. In his spare time, 
Michiel loves to spend time with his family, traveling, walking, eating out, reading and enjoying life. 
 
 

Douglas E. Baker, Vice President Industry Relations FMI-Food Marketing Institute 
 
Doug Baker, Vice President, Industry Relations, Food Marketing Institute  
Doug Baker is a food retail industry relations vice president for the Food Marketing Institute 
where he facilitates professional, non-competitive collaboration among member 
communities across private brands and technology issue areas. 
In addition to his oversight of the private brands council and their efficiency-driven initiatives 
to encourage brand owner innovation, Doug also leads FMI’s Technology Board data quality 
efforts related to omnichannel commerce, EMV, and cyber readiness initiatives. Prior to FMI, 
Doug began his career in the food retail industry in 1984 as a bagger with Fry’s Food Stores. 
His 32 years in grocery retail have included leadership roles at Fry’s, Kraft/Nabisco and 
Federated Group with focuses on retail operations, consumer packaged goods 
manufacturing and private brand development and marketing.  
Married to his high-school sweetheart of 27 years, Doug and Ericka have two adult 
daughters and currently reside in the D.C. Metro area.  
 

 

Rodrigo Cipriani Foresio, Country Manager Alibaba Italia, Spagna e Grecia 
 
Rodrigo Cipriani Foresio è Managing Director di Alibaba Group per il Sud Europa (Italia, 
Spagna/Portogallo, Grecia) da ottobre 2015.  
Grazie all’importante esperienza maturata e alle competenze acquisite nel corso della sua 
carriera, entra in Alibaba Group con l’obiettivo di mettere in contatto aziende e retailer 
italiani con gli attuali 400 milioni di clienti cinesi, puntando su prodotti e brand di alta 
qualità.  
Prima di entrare in Alibaba, Rodrigo Cipriani Foresio ha lavorato per vent’anni nel Gruppo 
Mediaset, nell’advertising e nei contenuti, fino a divenire Amministratore Delegato della 
controllata MediaShopping. Viene in seguito nominato Presidente dell’Istituto Luce 
Cinecittà per promuovere l’industria dell’audiovisivo italiana in tutto il mondo. Il suo 
impegno nella promozione della cultura e del prodotto Made in Italy lo accompagna in 
tutte le esperienze successive, tracciando così il suo ingresso in Alibaba Group.  
Dopo aver frequentato il Liceo Classico Istituto Zaccaria Padri Barnabiti, ha continuato gli 
studi e si è laureato in Economia all’Università Bocconi di Milano. 


